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AugUSt 2026 Honorable Prime Minister

Bharat Mandapam, New Delhi, Inc Shri. Narendra Modi Ji



Bharativa Vvapar Mahotsav

Initiative Background

Inspired by Hon’ble PM
Shri Narendra Modi ji's
Vision of Make In India,
Vocal for Local,
Local for Global &
~Atmanirbhar Bharat

MAKE ININDIA .4‘" -l JIL MRy OF
MAKEEIE : f : %) AND INDUSTRY

WORLD

& supported by
Multiple Central
Govt. Ministries
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Strategic Advisor - CAIT



Why this Event is
Very Important

Brings &
in the center of India’'s Economic Growth Story




Mission
Not Just An Event
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Creating

an Al based Business
Support Network

for MSMEs & Traders

Plan to create the largest

Made in India Permanent Business
Exposition & Meeting Space spread
over 50 acres in Delhi NCR

Makes CAIT the Torch Bearer leading this Event/ Mission,
a big opportunity for the CAIT Parivaar!




Event Objective

Promotes Indian

made Products &
Services across

multiple sectors

~ Provides a national platform
- for MSMEs, Traders, Women
‘& Youth Entrepreneurs,
Artisans & Indian Start Ups

Strengthen Domestic & Connect Indian Manufacturers
International Supply & Service Providers with Global
Chains for Made in India Buyers = :

Products & Serv_ices




Event Objective
¢

Motivates & Facilitates POSition Indian

NRIs/ OClIs to come back Business & Trade
& Made in India, Made for

“India & Made for the World LeaderShip on the
global stage through
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Celebrate India’s Cultural
& Economic Identity



Incha’s Economic
Growth with Focus on

Made in India
Made for India
Made for the World

Major Contribution of Traders & MSMEs in Indias GDP




Attendees

Bharat Mandapam /
Pragati Maidan, New Delhi

1215t Aug 2026. Hall No. 1 (o 6
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Business B2B Business B2C Central International
Exhibitors Delegates Visitors Ministries Trade Reps.
& NRIs & OCls

1000 2+lacs 10+acs 20+ 20+ 5,000



hibition Participants




Business & Exhibition Participants

Sector

- _ Cooperatives, Associations/
specific bodies FPOs & SHGs federations,
chambers &
trade bodies
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Bharativa Vvapar Mahotsav - Zones
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Tourism, Culture & Handicraft / Exhibition Investment & Finance
— mal -iaﬂs, Culture & Hndloom— yr — Product Demos, Innovation & Launches — : — Loans, Funding, Exports & Fintech—
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Business to Business — — Regional Foods from different States & UTs — & Education, Skilling & Training
MSMEs Traders, Startups & Manufactus = T & — Skills, Training & Youth Employment —
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Agri, Food, » ‘ ﬁ @

X Millets &
?}" Organic Food % E jlome i Estate
=/ urnishing & Infra.
< . & Carpets / SR ‘E?:}?
Paper, Stationery, Kltcr_lenware, T I
Utensils & Home
Books Appliances
& Gifting m &) Engineering &
) S Q Automation
Media & A
Recycling &

Entertainment " A 2
Textiles, .~ Sustainability

Garments &
Accessories

r~ 4 Wellness, <
Ayurveda & L T
Herbal Products j

Clocks &
Watches
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Gold, Silver, Psla':f‘a I& Logistics
Gems & Jewelr edica :
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Fazzed Footwear . , % !

Products
Emerging Tech

|

Travel & Mobile, Mobile
Hospitality Accessories &
Telecom Hardware

& Paints



Prerna

Inspiring Stories of Indians

Large employment they have created
& MSMEs they are supporting

Stories of Indians who are leading — ET: S,

the Made in India Story

How in one lifetime
- they have expanded
- their business 5-10
times or more
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Important Indian &
International Guests Invited

Hon'ble PM
Shri Narendra Modi
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Central Ministries & Departuments Participation

Anchor Mir_listry
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Expected State & UTs Participation

Trade & Investment, State State KVIC, Handlooms
Innovation Foundations & Handicrafts

Tourism Rural Development & SHGs Tribal Affairs
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Expected State & UTs Participation

ONE DISTRICT ONE PRODUCT
UTTAR PRADESH
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Cooperatives obop Culture

. . . . State Specific - Kerala Ayurveda,
Agriculture, Organic & Millet Boards Education for Start Up Hubs etc. Uttarakhand Char Dham,
Assam Tea Board etc.




Other Visitors

b A
Women Entrepreneurs
Groups

niversity, College
& School Students

Start Up Groups, Clubs in
University/ Colleges/ Schools

" Other Nationalist
Groups

Social grbupS
(NGOs, Rotary, Lions, JITO, BNI)

RWASs & Social
Network Groups

wrzeita
AT ATEHA
e
BHARATIYA

VYA MAHOTRAY
O -~ < 0w e

- M
~2 2
/

£ @

|

Inclusivity groups
(Divyangs)

CAIT Fmin network

(associations & members)
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Marketing
& Publicity

Partnership with Existing Nationwide Outdoor Media
et Exhibitions across India & Promotional Roadshows
& &
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Parivaar

Associations & its Members

Social Media Campaign
#VocalForLocal #BVM2026
#CAITForindia

Partnerships with other MSME/
Trade Bodies across Country

Brand Ambassadors -

National & Local Successful Promotional videos featuring
Business Women/ Men, Actors, MSMEs, Traders, Artisans &
Sportsmen & other Women Entrepreneurs

distinguished personalities
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Multiple Visitors g |
Engagement Activities

Multiple Business On the spot EOIs/ Shark Tank kind of Sectoral

Meetings for each Loans from MSME/ Events for Start Conferences,
Exhibitor & Banks/ FinTechs/ State Ups and other Seminars & other

Business Delegate Investment Teams etc. sections of Society Similar Events

Cultural Shows, Lucky Awards & Youth Food Festival

Draws & Celebrity Competitions showcasing
Appearances Regional Cuisines
from across States




Let’s make
Bharatiya Vyapar Mahotsav 2026

A GREAT SUCCESNS!




